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Introduction

The Need to 
Be BIG

I am daring you to think bigger, 
to act bigger and to be bigger.

I dare you to think creatively.

I dare you to . . . lead and 
inspire others.

I dare you to build character.

I dare you to share.

I am promising you a richer life 
and more exciting life if you do.

Excerpts from William H. Danforth, I Dare You! 
(St. Louis, MO: American Youth Foundation, 1931).

William H. Danforth (1870–1956), 
founder of the Ralston Purina Company.
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Organizations need 
  us to bring more 
    of ourselves 
      to work 
Many of us know a secret that is 
rarely spoken: too many of us in 
most organizations are hiding things. 
Important things.

We are hiding our full selves!

Sometimes we hide just parts of 
ourselves. Sometimes we hide all 
of ourselves.

By not letting our full selves be seen, 
we make ourselves small.

Yet within many of us is often another 
secret. An even BIGger secret.

Many of us have a strong desire to 
Be BIG.

To give our best every day.
To not hide out or be small.
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To Be BIG is not about ego or fame. 
It is not about showing off or showing 
others up.

Many of us want to Be BIG in order to 
bring our voice and add great value—
and to enable our coworkers and 
partners to do the same.

To Be BIG is a life stance of learning 
and growing and partnering with 
others.

Some are fortunate to be able to live life 
BIG every day, but many others have 
not yet found a way to Be BIG. They 
feel they need to stay hidden and be 
their small selves.

Why?

Why does it feel safer to be small?

While some of us may feel small because 
we lack self-confi dence, certain 
management styles and workplace 
cultures contribute as well.

In some organizations, it can be danger-
ous to Be BIG enough to stand out. 
It can be dangerous to step out of the 
box you, or others, have put you in.
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It can get you criticized.

It can get you ostracized.

It can get you fi red.

So a lot of us are in stealth mode.
We are trying to fl y under the radar.

We are trying to stay out of sight.

We are trying to blend in with the 
landscape. We want to appear 
harmless, nonthreatening, small.

We are keeping our heads down and 
even encouraging others around us 
to do the same.

And for many of us, the thought of 
being BIG is positively frightening.
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Most organizations today are in a 
competitive struggle for their very 
survival.

Organizations need all of us to bring 
more of ourselves to the workplace. 

Innovation, problem solving, and 
productivity depend upon us being 
BIG. Each person must contribute 
to collectively have a BIG impact on 
achieving the goals of the organization.

But just when organizations need us 
to Step Up, Step Out, and Be Bold, 
many of us are being our small selves.

And it is not just that we are keeping 
ourselves small.

We may wear blinders and not really 
see other people for who they are.
We may make assumptions that put 
others in a box.

We may block others’ ability to be 
who they are.

We may fear their BIGness.

And, therefore, we may not see others’ 
real potential or capabilities.
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As a result, many organizations have a 
culture of smallness, where being small 
is accepted and expected. Where being 
small may seem like the safest way 
to be.

But being small isn’t really the safest 
way for the organization.

Organizations need all their people 
to be willing to Step Up, Step Out, 
and Be Bold. To be willing to

    dream BIG

    act BIG

    reach BIG

so that we can

    do our best work TOGETHER.

If this doesn’t happen, organizations 
won’t be able to achieve their goals. 
And soon those organizations will 
become small—too small to exist.

So we need our organizations to enable 
all of us to Be BIG.
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And each of us as individuals needs to 
fi nd ways to enable ourselves to Be BIG.
And each of us needs to support others 
to Be BIG.

And, most importantly, we need to 
fi nd ways to Be BIG together.

It will take daring to Be BIG.

It will take a willingness to step up 
and reach for higher goals.

It will take a willingness to step out 
of our comfort zone and to try new 
and bold things.

Many of us have learned how to be 
our small selves. Now we need to 
learn how to Be BIG.

And the payoff will be not just for our 
organizations but also for ourselves 
to live fuller lives and reach BIGger 
dreams. Individually and collectively.

This book is about each of us as 
indi viduals being willing to Be BIG. 
It is about our willingness to see 
others as BIG. And it is about fi nding 
new ways of partnering so that we 
can Be BIG together.
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